f- 1/
7 I 4 w6 !

(7) Communicating with vast audiences poses
special problems, not least of which is the need to
be as universélly intelligible as possible. The -
rapid growth of publishing in the 18th century, - -
couple with-an increase in literacy, was a major -
factor in promoting the development of a single -
standar& of spelling. On a much larger scale, the
mass media today are constantly confronted with the

hensible to anwggdlenCe w1th w1de raqglngtmckgnnmds,
who are likely to ‘interpret the' mé;gage {5 variety
of ways. Many words suggest different things to -
different people. To the managers of industry, for
example, the word automation may connote efficiency
" and productifity; but to the workers the word may
mean the threat of redundancies and unemployment.
(8) Associated with the selection and intelli -
gibility of material is the role played by‘&hertumrs

im countries where advertisers can choose Wthh radlo

or television programmes to sponsor To ensure that

their adVertlslng reaches the largest p055151e audi -
Dy

€nce, tﬁey naturally tend to avoid sponsoring program

mes that are aimed at too high an intellectual level,

“or' that deal with controversial issues which might

offend certain sections of the audience.
(9) In recent years there has been public
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anxiety over the dangers that could arise over the

misuse of the mass media. Many parents, for examplc,
have become concerned about the possible effects -
that exposure to scenes of sex and violence on tele

vision may have on their children. Most countries

now have legislation controlling the content of the |

media. All states, whatever their pol1t1cal*b1;;d
£ra Cm
have laws forblddlng certain kinds of communicati
\ - r\..ﬂ =1 (xh

such as 11be1 treasonable speech and obscenity--

although the strlctness with which these laws arec
1mp1emented varies from country to country.
(10) There is particular concern about the
potential dangers of political and commercial prop
By the 1970s there had been a substantial

_increase in sanctions by governments,

ganda.

and watch-dog committees from within the advertisi:

profession against fraudulent and manipulative advc

tising.

(11) Research by social scientists has indi
cated that, at least in the area of mass political
persuasion, fears about the power of the media hav
been exaggerated. Experiments have shown that poli
tical propaganda on television, for example, rather
than converting viewers, tends merely to reinforce
any existing prejudices they may have.

over-exposure to a message, far from conditioning an

06

l
l
L
|
:
|
i

consumer groups

Furthermore, |

audience to believe it, invariably produces a nega -

This suggests that mass audiences

are not nearly as vulnerable or passive as is some-
times believed.

tive reaction.

(12) Propaganda need not necessarily have a

malign influence. As the use of communication to

promote a social cause, propaganda can perform a -
useful function. Campaigns to, arouse public:hmercst
over such issues as road safety, for example,

béneficial.

can be

EXERCISE 1

You can understand many of the words
article because they are similar to Spanish.
for them and underline them.

I Ehs
Look




EXERCISE 13

What do the following words mean in Spanish?

Publishing

U oY

Literacy

B\Ge Be"‘SV"‘O-

Over-exposure

xtelea de  exXpPoli browm

Wide-ranging backgrounds.
j?u\;licrs hf*’wagermﬁ

Message

\‘*r(‘r @n;}t\
Connote

('o_y\\r\o"\”‘ﬂv & g‘.ﬁlr\' Cicer

Intelligibility
\ r\lc,klﬁib"'éad

Sponsor

D c,.\)ﬁ Yo th Y\ gy
Issues . ;
[

e ar Cipr,

Misuse
weo HAvator .

Research

\Y\'\J&S '}\‘ 4 etia ™
J
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Viewers

ey pe cYadaves

EXERCISE 1III

Identify the paragraphs in which you find th

following ideas.

<. Los medios de comunicacién proveen a la

sociedad de sus ‘temas de conversacién -
diarios. &

El crecimiento de 1la comunicacién de ma

sas se ha dado con mayor intensidad des .

pués de la Segunda Guerra Mundial.

Para asegurar que su publicidad llegari
a una audiencia mayor, los patrocinado-
res de programas de televisién o radio

evitan escoger aquellos dirigidos a un

alto nivel intelettual.

El desarrollo de la comunicacién masiva
ha dependido bdsicamente del progreso -
tecnolébgico. :

La propaganda no necesariamente tiene -
una influencia negativa.

La comunicacidén masiva se-+lleva a cabo
- ” -
basicamente a través de tres medios.

Todos los medios (de comunicacién), en

mayor o menor grado, informan y entre-
tienen.

(&)

L)

(/)




La comunicacidén masiva se topa con la di- C}

. ficultad de que un determinado mensaje sea
comprensible a toda su audiencia, tomando
en cuenta la diversidad de antecedentes lo
cual hari entender el mensaje en forma di-
ferente.

La mayor parte de los paises tienen leyes
para controlar el contenido de los medios.

La rlgldez con la que las leyes se aplican
varla de pais a pais.

EXERCISE IV

Translate the following phrases.

On a much larger scale.

Ev\ U 6 65(.0\‘0\ mc’is \arjg
2. An audience with wide-ranging backgrounds.

U\’\t‘h oudlencl » h ‘ () :
5 A word may mean the threat of unemployment.

Uno Q’ ix\m‘brﬁ ?“Ee\ﬁ S'c}n Pr.cur [a +am Ac JeSemdfc ‘

4. To ensure that their advertising reacheb the
largest possible audience.

&%eQUf@(awe SUS anuncigs anthh e\
J It ;
Maver Nimeys P05 ble de oiblico

Programmes that are aimed at too high an - -
intellectual level.

Dvc;ummas gue esfan divigides o vn nwvel
1 ke lectual rooy o l4e
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Programmes that deal with controversial issucs
_\)“’O C}Y Gwa S t:%U("w +roaten de Q(mf\__vg_yg{_lo,

Many parents have became concerned.

MUd\Oﬁ ’]Doxcl ves Noan Yleqada O ’l_m)["—' re S avse

All states, whatever their political bias.

TO A oS \Of ES’*O\AQS}C‘.\ ennrfr)v() SuS 50_)1_&_5315 @‘H‘Qj .

Fraudulent and manipulative advertising.

.ng_'\_cmi_gggdﬂmias N roon! po \ativas.

Over-exposure to a message invariably produce:
a negative ‘reaction.

L—aao‘b\(a eaﬂa‘S:cwon a9 YeNndSe )Q invaxioble
- yerte Oméuce uno reaccion hejq+;VQ

EXERCISE .V

Answer the following questions in Spanish.

What has been a major factor in promoting the
development of a single standard of spelling?

|22 Yopido cvecimiento de lo Pub_f;c'_dad_e.r.ef
Sigls 1B uUnido canun_ incvementa del Ang|

Why is it difficult to make any single messagos
comprehensible to an audience?

POVQyQ sn*ﬂrove}omfajwvns)g &L
d Cq,\rgp#es Foarmas

@




What kind of programmes do advertisers tend to EXERCISE VI
avoid? Why? ] Write a short summary of each paragraph.

D\roaramm? aue CauvsSen Co\r\+vnve,rsiqy

aue.  oueden oOfendev ogles versonas.
Whét do‘you understand by the e;pression -
"misuse of the mass media™?
el wal Ule doellos Fu;v A cve cgeSintere s |
Coro ?V_O?Q‘?ﬁrrl_g 3 & Sun to¢ 'poﬁ‘}"CoS y(onﬁercro\{.o_fg—k
What have Social scientists found out?

Oiio ol g;c\er‘-.-;ée\os o dinS es exage vodo

What have experiments shown about political
propaganda on television?

G\\JQ. Qﬂj\uuav de convNewnCer (’_KPPC{'OABYQS 'L’Cv\de, o
ra@oraafru&h?ﬁwiyg}mimne&@*ﬁn*t de ellos .
£ What does over-exposure to a message do?

\eSoS de tov digit vk dig :ka\*rm PFOAMG VW a Y Caccion Néaadiva.

8. What kind of influence does propaganda have?
Explain.




4to. SEMESTRE INGLES UNIDAD Aﬁ@////

INTRODUCCION :

Pretendemos en este curso de Inglés ayudar a
desarrollar en ti estrategias que te capaciten a
obtener y utilizar informacién que puede propor --
"cionar un texto en Inglés. Atiende tus clases con
empefio y lo lograrés.

OBJETIVOS:

Analizar informacidén escrita en Inglés.
Reconocer palabras Sinénimas y Anténimas.

Identificar informacién en textos en Inglés.
Expresar informacidén en Espafiol a partir de
textos en Inglés.

Resumir en Espafiol un texto en Inglés.




