ANEX0 1
DONDE Y CUANTO INVIERTE LA PUBLICIDAD



T- . Mundo
ol !V publicitario

A Ddnde

y cuanto

B invierte Ia
B dublicidad

4 ‘ uinto se invierte en publicidad,
2 cudles son las marcas mds anun-
ciadas y cdmo se distribuye e} gas-
to publiciario en los medics de comuni-
cacién son kos datos que con mayor fre.
cuendca nas solicitan nuestros lectores,
Para satdsfacer esta inquietud, en b
edicién de este mes le presenamos al-
gunos cuadros comparatives de las in-
versiones en publicidad del afio pasado
y los primeros ocho meses de [997,
ademis de las principales marcas
publicitadas en el mismo periode.

Inversion por
medio 1996

Medio inversién® o
Television ................ $101,539.52 e .. 91.6%
TV Suscrpcion ... 254957 i 3%
Radio AM ..o $2.21702 e 2.0
Radio FM oo 3099532 e 1.8%
: R@VISQS v $1.219.36 e 1%
<} Prensa o 3 Bz {0 o 2 SO 1.2%
B Total —ccre $110.851.00 . 100.0%

2 {"}CATs en medones de pesoL wmerpdn brts reoortodd (tormfo wpernts)



Inversion por meaio
(enero a agosto de 1 997)

Medio InVErsisR o Oe acuerda con los datas de ios dos
cuadros sobre inversion par medio,

Television ... 385495023600 ....... .. 915% podemaos ver que mn solo !z wnversion
V Suscripaidn ... S, 465922350 ... | 5% en los prnmeros ocho meses de esze afic
Radic AM ... $2,624.363970 ... 2.9% reSasd yz ¢l gasto ol de 1996 is cuai
Radio FM ............ $2.094.044700 ...............231% signfica que hay una reacuvacion en la
ReviSTas ...oooruerreermee $874.412.250 . economia, por 1o que las empresas des-
Periédicos ..o........ $1.050505980 ... _. 1.1% nunan elevados presupuestos a la publi-

-] - I $93.604.272.850 .. ... 10G.0% cidad pam promover sus mardas.

los que mis invierten en publicidad
i los rubros de agobiernociindustria
houso, que agrupa a las campafias po-

Inversicn por
drag econémice 1996

; 5 .. Medio Inversion® e
jcs, campafias de agua, electricidad y
edencializaciédn, entre otras. Comercio e SLLL19595 10.1%
También los anuncios sobre alimen- Salud/higiene/cosmeéticos ... $12526106 ... 11.3%
5, productos para ka salud, higiene y Alimentos _ e $12.304.46 ... JHE%
FMéticos se encuentran en los pri- Bebidas .. $9.754.89 ... 8.8%
tos lugares de inversion. Uimpieza dOMEStiCR cu.reemececevearnrne $3.547.23 e 312%
Finanzas y Seguros ... $3,43638 .. 1%
Tabacos $3,103B3 _____.28%
Princfpa[es marcas Vehiculos y tansportes N X770 AR .} 4
bictadas en 1996 O ron e S22 3910 o 202%
Torl $110.881.00 ___ 100.0%
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ANEXD 2

EJEMPLO DE PUBLICIDAD INFORMATIVA A TRAVES DE INTERNET
PRODUCTQ DAWN, PROCTER & GAMBLE.

INFORMACION SOBRE LOS PRODUCTOS
DE PROCTER & GAMBLE CORPORATION
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home
products
FAQs
tips

e-mail us

NEW

aossword
puzzle answers

Sign up here for the HomeladaSimpls newslsties!

You'll be among the first to know about special offers,
samples, coupons, and sweepstakes we offer from time to
time from brands like Cascade, Crisco, Dawn, Fit, Febreze,
Mr. Clean, and Swiffer. All the information you give us will be
kept private and will not be sold to any other company.

a2

S2G00 Procter and Gamble
All claims vabid only in the U.S.

terms angd cenditions
privacy slatemeant

L PRIVACY
7 88 OnLine

[ Home] [Produocts] [FEAQS] [Tips] [e-mail us] [P&G woridwide]
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pawn Dish website

Product Information

TOUGH grease catting power available in these formuias

ook

Powers through tough grease
easily and tackles tough
food. Power Plus contains
activated loosening agents
that dig deep to help remove
tough, stuck-on foods really
fast...and nearly scrub free.
Now you can finish fast and
move on!

g

Easily cleans tough grease
and actually improves the
look and feel of hands!
Special Care still provides
Dawn's superior tough
grease cleaning ability, and
has unique skin-vitalizing
proteins that revitalize the
skins surface, leaving hands
feeling softer and smoother.

Easily cuts through tough
grease to help you finish fast
so you can move on. Also
great for pre-treating tough
greasy laundry soils,
handwashing delicates, and
getting hard surfaces
squeaky clean.

grease to help you finish fast
$O you can move on. Sunrise
Citrus has a fresh, clean
scent. Also great for pre-
treating tough greasy laundry

hltp://www.dawn—dish.com/products.html

home

products

FAQs

tips

e-mail us
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Dawn Dish website Pagina 2 de 2

soils, handwashing delicates,
and getting hard surfaces
squeaky clean.

Easily cuts though tough
grease to help you finish fast
SO you can move on.

*Eliminates 99% of germs on
hands when used as a hand soap.

Easily cuts through tough
grease to help you finish fast
SO you can move on.
Rainforest Splash has a fresh,
clean scent. Also great for
pre-treating tough greasy
laundry soils, handwashing
delicates, and getting hard
surfaces squeaky clean.

Powers through tough grease
easily and tackles tough
food. Power Plus contains
activated loosening agents
that dig deep to help remove
tough, stuck-on foods really
fast...and nearly scrub free.

*Eliminates 99% of germs on
hands when used as a hand soap.

2000 Procter and Gamble
Al claims valid only in the U.S.
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Procter & Gamble - Laundry/Cleaning

TR A Tl e
P55 Produsts
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ProctersGambie

North
Amenca

% Lann
Amernea

Nort

Americs

Bleach
» Biz

Dish Care
» Cascade

= Cascade Complete

» Dawn
* Ivory Dish
* Joy

Fabric Conditioners

» Febreze

Fruit and Vegetable Wash
» Fit

Hard Surface Cleaners
* Comet

* Mr. Clean
* Spic and Span

http://www pg.com/cgi-bin/cgiAbout/laundry.cgi?about
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Healih Care
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Laundry/Tiesning
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Laundry
* Bold

+ Bounce

* Cheer

« Downy

* Dreft

s Dryel

* Era

* Gain

« [vory Snow
* Oxydol

* Tide

Commercial
Products Group

* Institutional Cleaning
Products

23/04/01



7 Procter & Gamble - Laundry/Cleaning

« Swiffer

America

Bleach
« Ace
* Lavan-San

Dish Care
* Ace

* Ayudin

« Cierto

» Cristal

* Dawn

* Dawn

* Finish

» Magistral
» Salvo

» Tras

* Vencedor

Hard Surface Cleaners

* Cruz Verde
* [Lavan San
* Maestro Limpio

hitn://www.pg.com/cgi-bin/cgiAbout/laundrv_cgi?about

* Coin-Vended
Laundry Products

Laundry

» Ace

» Ariel

+ Bold

* Downy

* Duplex

* InExtra

* Limay

» Magia Blanca
« ODD Fases
* Pop

* Quanto

* Rapido

* Rindex

« Romtensid
* Supremo

+ Tide

« Unijab
*Ya
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procter & Gamble - Laundry/Cleaning

http://www.pg.com/rgi-bin/cgiAbout/laundry.cgi?about

—_—

Europe.

Dish Care
* Biz
= Joy

Hard Surface Cleaners

« Mr. Clean

Madidle g
& Afnic

Bieach
* Ace
« [.a' Neoblanc

Dish Care

» Fairy

« Jar

» Mintax

» Nelsen Piatti
* Yes

Hard Surface Cleaners
» Ace

« Flash

» Maestro Lindo

* Mr. Proper

« Sanicroix

» Spic and Span

« Viakal

Laundry
* Ariel

* Bonus
* Bounce

* Cheer

* Doll

» Ezee

* Gaofuli

* Lanxiang
* Panda

* Perla

* Tide

* Trilo

Laundry
* Ace

» Alo

* Ariel

« Azurit

+ Bold

» Bonux

+ Bounce
* Dash

* Daz

* Dreft

« Fairy

» Lenor
+ Mintax
* Myth

* Rei

= Tide

« Tix
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& Gamble México

http://pg.com.mx/marcas/cuidado_hogar_salvo.php
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Salvo ha estado presente en la vida
de las amas de casa mexicanas desde
1977. Desde entonces Salvo ha ido
creciendo en el mercado de los
lavatrastes mexicanos hasta
convertirse en el favorito de las amas
de casa.

Salvo es el mejor detergente
lavatrastes en polvo ya que elimina
hasta la grasa mas dificil. Salvo ha
estado en los hogares mexicanos
generacion tras generacion

posicionandose como parte de la familia con el ya conocido "Sal

me salva”,

Publicidad para Television de Salvo

Salvo
version:
Vecina §
ur. (40zeq.)

i ¥ L) i1 1 i
i Doy 1 Doy Rewvitalizade [ Fit i Fabr i Esea e l Rir
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Dawn i Aaestra Limnpie I ACE | Pald { by T e
T3 kr $
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ANEXO 3

EJEMPLO DE PUBLICIDAD INFORMATIVA A TRAVES DE INTERNET

PRODUCTO ULTRA PALMOLIVE FOR POTS AND PANS
DISHWASHING LIQUID COLGATE PALMOLIVE

INFORMACION SOBRE PRODUCTOS DEL GRUPO
COLGATE-PALMOLIVE COMPANY
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Select a year

< Image Gallery
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Downicad the Press Kit

- Order Printed Press Kit

- Sign Up for Email Updates!

did vou
o know?

Palmolive Spring
Sensations is the first
product in the dish
cleaning category to
introduce imagery-
driven fragrances to
make washing the
dishes a more pleasant
I experience,
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Product News
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gitra Paimolive® For Potis & Pans Dishwashing Liguid

Colgate-Palmsoiive Introduces Uitra Palmaolive For Pot
Pans Specially Farmulated Vo Clean Cookware And
Eemove Greasy, Stuck-On Food

New York, NEW YORK, April 18, 1297 - How many times has a great meal forg
vou to go to great lengths just to get the pan clean? You soak. You scrub. You
leave it in the sink overnight. S0, what do you do when the sticky pan winds
staying in the sink longer than the leftovers stay in the fridge?

To help with those tough clean-up jobs, The Colgate-Paimalive Co. has develo
a dishwashing liquid with a completely new formula, specifically designed to t
the tonsumer's toughest dishwashing task -- removing greasy, stuck-on food
pots and pans. New Ultra Palmolive for Pots & Pans has a unique thick for
which loosens stuck-on food and removes grease, and is also great for washin
everyday dishes, glasses and silverware.

"Getting pots and pans really ¢lean has been a consumer challenge for as long
the dish liguid category has existed," says Jill Garrity, General Manager of
Household Surface Care, Colgate-Palmolive Company. Research shows that 56
dish liguid users hand wash their cookware every day and just about everyon
who owns a dishwasher still washes the pots and pans by hand!. The Compan
believes that consumers will be quick to try a product that will help them clea
greasy, stuck-on food fraom pots and pans.

The Company also expects that Palmolive for Pots & Pans will grow the catego
providing a value-added dish liquid with a unique and meaningful positioning,
as Palmolive Dishwashing Liquid and Antibacterial Hand Soap did. The 1994 la
of Palmolive Antibacterial was so successful that it is now the second largest s
the category. And, Palmolive continued that momentum with the conversion t
Ultras in 1995. Palmolive consumption has increased 46% since the introducti
Palmoiive Antibacterial and Uitras, translating to a share gain of +5.4 points?,

Palmolive for Pots & Pans will stand out on shelf with its unique opaque jade g
color and its magenta cap. The product will be avallable in 14,7 oz., 28 oz. an
oz. sizes. It began shipping to drug, grocery and mass merchandisers nationw
on March 24, 1997, &

With an unprecedented $24 million in planned media and promotional support
Palmolive for Pots & Pans launch will be 65% bigger than the groundbreaking
Palmolive Antibacterial launch. Young & Rubicam is creating an exciting televis
advertising campaign, starring Palmolive spokeswomen Marilyn and Caryl, whi
breaks in May 1997. Extensive couponing and sampling is also planned.

Colgate-Palmelive is a leading global consumer products company, focusing o
core businesses of Oral Care, Personal Care, Household Surface Care, Fabric C
and Pet Dietary Care. Colgate markets its products in 194 countries and territ
under such strong global brand names as Colgate, Palmolive, Mennen, Ajax, F
and Softsoap, as well as Hill's Science Diet and Hill's Prescription Diet pet food

HHH#

k<= "hwww colgate com/cp/Coleatelmages.class/ press_room/pressRelease jsp?7id=18618 23/04/01
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1 Source: 1996 National Quantitative Studies
2 Source: Nielsen Scantrack - & months pre-Palmolive Antibacterial introductio
& months ending 2/97

®Back STips & Trivia
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OUR GLOBAL BRANDS

QUR PRODUCTS

Colgale serves global consumers with products
in {ive maijor categories - Oral Care. Personal
Care, Household Surface Care, Fabric Care.
and Pet Nutrition. Here is a brief description of

gach ane.

fOral Care

Oral care is the company's first and foremost category. It is
also the category where we are, by far, the world leader.
Colgate is the number one toothpaste brand worldwide.
Colgate is also the world leader in toothbrushes, and,
outside the U.S., in mouth rinses.

The acquisition of Kolynos in early 1995 Colgate is the

added a $300 million Oral Care business number one

with very strong shares across South

America. toothpaste
brand

The company's commitment to oral care worldwide
includes educating 35 million children in ‘ g

50 countries about proper oral hygiene

through an extensive oral health education

program. In the U.S. and in many other

countries it is called Bright Smiles Bright Futures. (By
clicking here you will be transported to Kid's World where
vou can visit Dr. Rabbit and have fun while leaming how to
take care of your teeth.) In many countries, Colgate is the
primary provider of dental education to the local

communities.
Beyond consumer products, Colgate also manufactures
products for the dental professional and runs programs to

foster and support advancements in dental research. (Click
here to leamn more about Colgate's Professional World.)

lssonal Care




COLGATE SPARKLING WHITE TOOTHPASTE
¢ Formulated for an Advanced Clean with special Micro-Cleaning crystals to
help remove stains, whiten and clean between teeth, to help your smile shine
o Helps strengthen teeth with cavity fighting fluoride
¢ Available in two variants:

« Tartar Control, a refreshing Sparkling Mint Paste
« Baking Soda & Peroxide, a Blue and White Striped Mint Gel

« Look for exciting holographic packaging in



LADY SPEED STICK ANTIPERSPIRANT/BEODORANT
24-hours of confidence so you're ready for anything night and day!
e Fragrance renewal system releases fragrance throughout the day

There are so many forms and fragrances to choose from:

e First to bring you "no white residue"” sticks with our advanced Invisible Dry
formula offered in the following great fragrances: Shower Fresh, Powder
Fresh and Spring Fresh

e Also try the exciting new additions to the Lady Speed Stick Invisible Dry
collection: Orchard Blossom, Wild Freesia and Caribbean Cool

« Lady Speed Stick Original Stick is available in Scented, Powder Fresh and
Light Musk

» Lady Speed Stick Gel glides on clean and fresh with no white residue and
is available in: Shower Fresh, Powder Fresh and Spring Fresh



With brands like Palmolive, Mennen, and  goigate is a
Softsoap. Colgate is a major supplicer of ; .
Personal Care Products. major supptier
of Personal

Care Products.

Palmolive is a leadership brand 1n 105 countries. It has long
been one of the world's best known lines of all-family
shampoos. With the highly successful launch of Paimolive
Optims in over 20 countries, the brand now stands for
premium hair care as well. And, Palmolive soap is the
world's third largest brand.

The Mennen deodorant stick is the worldwide leader in that
category. Since the 1992 acquisition of Mennen, Colgate
has successfully introduced the line of deodorants and
anti-perspirants throughout the world.

Colgate is the global leader in the liquid soap category. The
strong performance of the Softsoap brand in the U.S ., and
acquisitions in Europe and the South Pacific make Colgate
the dominant player in this rapidly growing category.

Colgate is the second largest competitor in the Baby Care

market with strong leadership positions in many Latin
American and Asian markets.

misehald Swrface Gare



PALMOLIVE DISHWASHING LIQUID
Palmolive has been a trusted name in dishwashing liquids for over 30 years.
The thick rich formula of Palmolive cuts through the toughest grease and leaves
your dishes sparkling clean. Its Uitra formula is concentrated so you can use 1/3
less than with regular dishwashing liquids.
Palmolive Dishwashing Liquid comes in a variety of formulas to meet all your
dishwashing needs:
« Palmolive Original is the dishwashing liquid used for generations-it cuts
through stubborn grease, and its rich, thick formula removes dried on, cooked
on food
« Palmolive Antibacterial was the first dishwashing liquid made to kill germs on
hands when used as a hand soap
» Palmolive Antibacterial Lemon kills germs on hands when used as a hand soap
and comes in a fresh lemon scent
» Palmolive Dry Skin with Aloe is the first dishwashing liquid made especially for
dry skin and is uniquely formulated to clean effectively without being irritating to
your skin; it is dermatologist tested
» Palmolive Max Power is the only maximum strength dishwashing liquid for
your toughest jobs that also kills germs on hands when used as a hand soap
s New! Paimolive Spring Sensations is the newest member of the Palmolive
family, bringing the scents and colors of Spring to your kitchen sink



PALAMOLIVE SPRING SEASATIONS DISHWARIHNG LIQUID
Palmolive Spring Sensations is America's first truly "experiential' dishwashing

liquid, bringing the scents and colors of Spring to the kitchen sink. It's like
Springtime every time you do the dishes!

The thick rich formula of Spring Sensations cuts through the toughest grease,

and it's from Palmolive - Tough on Grease, Soft on Hands™. Check out the
range of distinctive colors and fragrances:

« Spring Blossom for a fantastic light fresh floral fragrance in a vibrant pink
color - no dishwashing liquid ever looked and smelled like this before

» Ocean breeze for a cool clean scent in a crisp teal blue color - you could find
yourself dreaming about a Caribbean island instead of doing the dishes

» Botanical Blend for the fresh fragrance of nature's botanicals in a brilliant
purple color - you may just find you want to buy dish towels to match

¢ Orchard Fresh for a delightful fruity floral fragrance in a rich peach color

Both the Orchard Fresh and Ocean Breeze variants of Spring Sensations also
offer antibacterial protection for hands when used as a hand



Homes around the world may be different in style... but
theyv all have a multitude ot surfaces that need to be
cleaned. And almost anywhere vou go in the world. vou
will find the name Ajax on store shelves. Ajax began as a
powder cleanser and has been expanded to many other
cleaning products including all-purpose cleaners. glass
cleaners. bath cleaners. and all-purpose spray cleaners.
Ajax All-Purpose Cleaner is the 71 liquid brand worldwide.

Around the globe, bleach 1s widely used as Homes may be
a laundry whitener/de-stainer and as a differsnt in
household disinfectant ¢leaner. Through

new product launches and an aggressive style... but
acquisition program in Europe. Canada, they all have

Latin America and Asta, Colgate has
become the global market leader outside surfaces that
the U.S. In addition to basic bleach, need to be

Colgate has launched many added-value  gleaned.
bleach products such as scented bleaches and all-purpose
cleaners with bleach.

Colgate produces many products for the different ways
dishes are washed. One of the best known ts Palmolive -- a
leading global product. In Latin America, consumers
traditionally used leftover soap chips in 2 bow! to wash
dishes. So Colgate introduced Axion dishwashing paste
packaged in a cup. It soon became the market leader and
today 1s sold in countries throughout Asia, Eastern Europe,
and the Middle East.

Washing clothes is a universal part of life around the world.
But the methods vary widely from area to area. That's why
Colgate produces a muititude ot detergents in many forms.
They include laundry bars for hand washing in rivers or
tubs, and powders and liquids for automatic machmes. In
many countries, "Fab" is the word consumers use when
thev ask for detergents.

In addition to detergents, Colgate also Coigate
markets fabric softeners on 6 continents. In

. : produces a
many countries, Colgate has created the )
category with the Soupline, Suavitel, and ~ multitude of
Softlan brands and is the worldwide leader  detergents in
outside the LS. many forms.

More and more. consumers are making purchase decisions
based on both value and a concern for the environment.
Refill packaging and concentrates have permitted Colgate
to offer the consumer detergents and fabnc softeners at an
affordable price, in a container that uses less packaging
material. This type of packaging also meets the retailers'
need for more etficient use of shelf space.



FAR RAIN FOREST LAUNDRY DETERGENT
e Fab Rain Forest provides a powerful deep clean, while making the task of

doing laundry a more pleasurable experience
« Fab Rain Forest detergent's fragrance, explosive graphics and great formula

make this a unique product



SUAVITEL FABRIC SOFTENER
Experience the unique fragrances of Suavitel:
» Field Flower
Morning Sun
Fresh Dew
Vanilla
Suavitel fabric softener leaves laundry wonderfully soft with fresh and
delightful scents the whole family will love



et Nutrition

Founded upon a veterinarian's unique commirtment to the
health and welfare of dogs and cats. Hitl's Pet Nutrition.
Inc. is one of the world's leading pet tood manuracturers.
and a pioneer in clinical nutrition for companion animals.

Hill's Prescription Diet brand formulations Hill's is a
were commercially introduced in 1948 and .
revolutionized the veterinary medical pl}'n?eer In
management of a varicty of diseases through  ¢linical
scientificallv balanced nutrition. Today there  gytrition lor
are over 33 different Prescription Diet comaanio
products used exclusively by veterinarians to pantan
successfully manage such conditions as animals.
obesity, heart disease, kidney disease, and many others.

Hill's Science Diet brand foods were introduced in 1968 as
a 'life stage' product line which recognized the unique
nutritional requirements for the age, activity level, and
reproductive status of dogs and cats. Science Diet products
are available only at veterinaryv hospitals. pet specialty
stores, and feedstores where knowledgeable pet
professionals can assist pet owners in choosing the right
tormulation.

Hill's products can be found in 63 countries around the
world.




cP COLGATE-PALMOLIVE . scarch - legai/privecy - contectus - kid'sworld . or2l cate

- ABOUT US - COLGATE CARES

Household Surface Care

<

D

s Western Europe

> Central Europe/Russia
o Asia

=»Sauth Pacific

< Afnca/Middle East

selogt product type:

I Household Surface Care | w }

Palmolive—"Softens
Hands While You Do
Dishes."

by e N OUR PRODUCTS §

Lolgate

ST AN Y
Woer? A i

- CAREERS - FOR IN

Latin America g+ AXION 4

& Country List

With our wide array of fine all-purpose cleaners, dish liquids and bl
Colgate is making homes sparkle around the world. Once again prov
great products offered at a great value will be successful, we are wi
admiration of consumers and shareholders, alike.

e

SCOURER

Ajax scourer

DISHWASHING LIQUID

Brisol dishwashing liquid
Dona Blanca

Vel dishwashing liquid
Axion dishwashing liquid
Axion paste

Axion paste antibacterial
Axion powder

HOUSEHOLD CLEANEDS

Odex all-purpose cleaners
Klin cleaners

Azistin cleaners

Pinho Sol cleaners

Ajax all-purpose cleaner

Ajax bath spray

Ajax Expel

Ajax Fiesta de Flores cleaners
Ajax 2 in 1 cleaner

Ajax glass cleaner

Odex Fiesta de Flores cleaners
Fabuloso cleaners

JLEACH

Agua Jane bleach
Ajax bleach

Navex bleach

Qdex Fiesta de Flores

20/04/01 05:17 p.m.
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ANEXO 5

MAPA PROPORCIONADO POR OBRAS PUBLICAS
DE SANTA CATARINA, N.L.
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ANEXO 6
TABLA DE NUMEROS ALEATORIOS
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ANEXO 7

VALORES PARA X2 EN TABLAS DE CONTINGENCIAS
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Apendice A

m Distribucion chi cuadrada {¢7)

Area 4 la derecha de! valor critco
Grados
de
libertad 0.993 0.99 0.973 0.95 090 0.10 0.05 0.025 .01 0.005

1 — — 0.001 0.004 0.016 3.706 3841 5.024 6.633 7.879
2 0.010 0.020 0.051 0.103 0.211 1.603 5991 7.378 9.210 10,597
3 0.072 0.113 0.216 0.352 0.384 6.25 7.813 9.348 11.345 12.838
4 0.207 0.29° 0.484 0.711 1.064 779 9,488 11,143 13.277 14.860
5 0.412 0.554 0.831 1.145 1.610 §.236 11.071 12.833 15.086 16.750
6 | 0.676 0872 1.237 1.635 2.204 10.645 12.592 14.449 14.812 18.548
7 0.989 1.239 1.690 2.167 2.833 12.017 14.067 16.013 18.475 20.278
8 1.344 1.646 2.180 2.733 1.490 13.362 15.507 17,335 20.090 21955
9 1.735 2.088 2.700 3.325 4,168 14,684 16919 19.023 21.666 23.589
10 2.156 2.538 3.247 3.940 4.865 13.987 18.307 20.483 23.209 25,188
11 2.603 3.053 1816 4.573 5.578 17.275 19.675 21920 24725 26.757
12 3.074 31571 4.404 5.226 6.304 18.549 21.026 13337 26.217 28,299
13 3.565 4.107 5.009 3.892 7.042 19.812 22.362 24736 27.688 29819
14 4.075 4.660 5.629 6.571 7.790 21.064 23.685 26.119 29.141 31.319
15 4,601 5229 6.262 ~.261 8.547 21307 24.596 17438 30.578 32.801
16 5.142 5812 6.908 962 9.312 2354 26.29¢ 28.845 32.000 34.26¢7
17 5.697 6.408 7.564 §.672 10.085 24,769 27.587 30.1%1 33.409 335.718
18 6.265 7.013 8.231 2.330 10.865 25.989 28.869 3i.525 34.805 37.156
19 6.844 7.633 8.207 10.117  11.651 27,204 30.144 32832 36.191 38.582
20 7.434 8.260 9.591 10.851 12.443 28.412 31.410 34,170 37.566 39,997
27 8.034 8897 10.283 11591 13.240 29615 32671 35479 38932  41.401
22 8.643 9.542  10.982 12338 14,042 30.813 33.924 36.781 40.289 42.796
23 9.260 10.196 11.689 15091 14.848 32.00° 35172 3R.076 41.638 44,181
24 9.886¢ 10.856 12.401 15,848  15.639 33.196 36.415 39.364 42,980 43,359
25 10,320 11.524  13.120 1-.511 16.473 34.382 37.652 40.646 41314 46.928
26 11.160 12,198 13844 17379 17.292 35.563 38.885 41.923 43.642 48.290
27 11.808 12.879 14.573 16.131 18.114 36.741 40.113 43.194 46.963 49,643
28 12461 13565 15308 16928 18939 379186 41.337 44 461 48.278 50.993
29 13.121  14.257  16.047 17708 19.768 39.08° 42,557 435722 49,588 52,336
30 13.787 14954 16.751 18,493 20.399 40.256 43,773 44.979 30.892 §3.6712
40 20.707 22163 24433 26309 29,051 31.803 53.758 §9.342 63.691 66.766
50 27.991 29707 32357 34764 37.689 63.16" 7.505 71420 T6.154 79,490
60 35.534 37483 40482 45,188 46.459 74,397 79.082 §3.298 88.379 21952
70 43275 45,442 48.758 31.739 55329 85.527 90.331 95.023  100.425 1042135
80 51172 53540 57.153 60391 64278 96.378 101.879 106.629 112.329 116.321
90 59.196 61.754 65647 69126 73291 107565 113.145 118.136 123116 123,299
10D 67.328 70065 74232 TT929 82358 118498 124342 129361 135807 140.169
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